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Mexico has a new package of broadcasting and 

telecommunications rules.  Changes promulgated in 

2013 have touched only the constitution so far —

Congress is still working on secondary laws and 

regulations.  But this does not mean that the new 

rules, which are already being applied, are not de-

tailed.  These amendments on telecommunications 

and broadcasting are longer than the entire constitu-

tion of the United States.  

 

The reason why the gov-

ernment and the legislators 

have put such excruciating 

detail in the constitution is 

to prevent media and tele-

coms from seeking am-

paros — i.e., appeals to 

federal courts that allow 

firms and individuals to 

seek protection from un-

constitutional actions by 

the government. Mexican 

jurisprudence states that a constitutional article can-

not be ruled as unconstitutional by any court (even 

if it contradicts other parts of the constitution).  

 

The amparo law was actually amended before the 

new telecommunications legislation in order to pre-

vent firms in industries requiring government con-

cessions — broadcasting, telecoms, banks, airlines 

and others — from getting provisional injunctions 

from the courts.  Although the government claims 

these rules are necessary to prevent endless litiga-

tion by broadcasters and telecoms, Mexico’s Legal 

Bar (Barra Mexicana Colegio de Abogados) has 

questioned the weakening of amparo legislation 

and has said that it is improper to have different 

laws for different industries.  

 

The new constitutional rules have created a new 

regulator, the Federal Institute of Telecommunica-

tions (IFT), which replaces the Federal Telecom-

munications Commission (Cofetel).  The IFT is an 

autonomous body while Cofetel was a branch of the 

Secretariat of Communications and Transportation 

(SCT).  This independence is welcome in principle, 

although the IFT has acquired enormous and worri-

some powers by virtue of the limitations imposed 

on the regulated to seek redress from its decisions 

through the courts.  

 

New telecoms and broadcast concessions are to be 

granted by the IFT and not by the government 

through the SCT.  People who have worked in the 

industry over the previous 

three years, however, have 

been banned from serving 

at the IFT.  This decision, 

which aims to prevent un-

due influence of private 

companies at the IFT, 

makes it more difficult for 

people with industry ex-

perience from serving as 

regulators.  It largely leaves 

the responsibility of regu-

lating the industry to aca-

demics and career govern-

ment officials whose viewpoints are often inimical 

to the private sector.  

 

The new constitutional text creates new “rights.”  

Article 6, for example, now says: “The state will 

guarantee the right of access to information and 

communication technologies, as well as to broad-

cast and telecommunication services, including 

wide-band and internet. To accomplish this, the 

state will establish conditions of effective competi-

tion in these services.”  

 

The legislation is greatly expanding the powers of 

government. “The state will guarantee the people’s 

integration to the information and knowledge soci-

ety through a policy of universal digital inclusion 

with annual and six-year plans.” Critics claim that 

by creating a “right” to wide-band internet, and by 

promoting a greater government intervention with 

six-year plans patterned after the Soviet Union’s 

five-year economic plans, a less efficient market  
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will emerge that will make it more difficult 

to fulfill the aim of providing better broad-

cast and telecommunication services to all 

Mexicans.  

 

Mexico’s new constitutional rules offer 

very specific details that will not be found 

in any constitution in the world.  They pro-

hibit, for example, “broadcasting advertis-

ing or propaganda presented as journalistic 

or news information.”  It is not clear, how-

ever, who will decide whether a piece of 

information is newsworthy, advertising or 

propaganda, nor what criteria will be used 

to make the decision. The potential for cen-

sorship is enormous.  

 

The legislation orders the government to 

build a new national telecommunications 

network to provide wholesale services.  

This network will compete with Grupo 

Carso’s, which now has a near monopoly in 

the market.  Construction must start before 

the end of 2014 and the system must be 

operational by 2018.  The new rules also 

call on the government to “rescue” the 700 

Megahertz band, to be vacated by television 

after the transition to digital broadcasting 

already in progress, and make it available 

for wireless internet services.  

 

There is an attempt to promote greater com-

petition in fields traditionally dominated by 

just one player. Grupo Carso, owned by 

Carlos Slim, the second richest man in the 

world according to Forbes magazine, con-

trols 70% of the cellular phone business 

(through América Móvil) and 80% of the 

fixed telephone lines (through Teléfonos de 

México and Telnor).  Its command of the 

wireless and DSL internet markets is almost 

as high.  Grupo Televisa has a 70% share of 

the over-the-air television market and some 

60% of pay television (through Sky, a di-

rect-to-home satellite service, and Cable-

visión and other regional cable companies). 

One of the ways in which the new legisla-

tion will attempt to reduce concentration in 

these markets is though asymmetrical regu-

lation of dominant players.  

 

The new legislation creates new courts spe-

cialized in broadcasting, telecommunica-

tions and economic competition.  The idea 

is to prevent complex technical issues being 

handled by judges with no knowledge on 

the subject.  It also calls on the government 

to open bids for two new national, digital 

television networks and to create a govern-

ment-owned and run network.  

 

Many controversial issues still need to be 

solved by secondary legislation and the new 

regulator.  At the time of this writing, Con-

gress has still not enacted the necessary 

secondary legislation.  The IFT is already 

operating.  The Supreme Court, in fact, has 

ordered it to start applying constitutional 

rules even in the absence of secondary leg-

islation.  There is likely to be a long and 

difficult adjustment period because of the 

lack of clarity in the rules.  

 

Dish Mexico, a satellite company that has a 

commercial agreement with Slim’s Grupo 

Carso, and that has signed a contract to sell 

a controlling interest to Carso (even though 

this is precluded by Carso’s telephone con-

cessions), has begun to retransmit program-

ming by both Televisa and TV Azteca with-

out permission or payment.  Both Televisa 

and TV Azteca have protested what they 

claim is a violation of their intellectual 

property rights.  The IFT has ordered the 

retransmission to be continued, under the 

new constitutional rules for must carry and 

must offer of over- the-air television while 

it defines permanent rules and waits for the 

promulgation of secondary legislation.  

Televisa claims that it will lose 1.4 billion 

pesos annually (over US $100 million) be-

cause of lost income from the sale of pro-

gramming to pay television companies.  

 

The main purpose of the reform is to gener-

ate more competition in telecoms and 

broadcasting.  This is, in my opinion, a 

worthy objective.  It is difficult to say at 

this point, however, whether the new rules 

will actually produce this result. The secon-

dary legislation and the day-to-day decision 

by the new regulators still have to solve 

many issues.  What is clear is that the 

Mexican government is assuming greater 

powers which can be used for good, to pro-

mote greater competition that will give bet-

ter and lower priced services to Mexicans, 

or simply to allow politicians to achieve a 

greater and more abusive control of the 

markets and of broadcasting. ∎ 

————————————————— 
Sergio Sarmiento is a journalist. He serves on 

TV Azteca’s Board of Editors and as a Director 

of NABA. His views do not necessarily reflect 

either organization’s positions.                                                           
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The past few weeks 

have been a VERY 

busy time for NABA 

with our Annual 

General Meeting 

(AGM) Event in 

New York on Febru-

ary 12th and Board 

and Committee meet-

ings the day prior.  The BoD reviewed the 

work of the Committees last year, author-

ized the NABA budget for 2014, affirmed 

some of the strategic initiatives on the table 

for the year ahead, and welcomed a new 

executive for the Association who will serve 

until our 2016 AGM.  

 

Bob Ross, CBS’ SVP, East 

Coast Operations, is our new 

President with Richard Friedel, 

FOX Networks’ EVP & GM, Engineering 

& Operations and John Lee, CBC/Radio-

Canada’s Executive Director, Media Tech-

nology Services, serving as NABA Vice-

Presidents.  They are all outstanding leaders 

in our industry and I’m proud to be with the 

Association through this new executive 

team.  Outgoing President, Robert Briskman 

from Sirius XM Radio, will remain as a 

Board Director.  Robert has brought out-

standing leadership to NABA during his 

term; growing the membership, broadening 

the agenda, and creating more Committees 

to better reflect our members’ interests.  I’m 

very glad he is remaining on the BoD as our 

Sirius XM Radio representative. 

 

On February 11th, our four Standing Com-

mittees assessed the past year and created 

their agendas for the year ahead.  The Tech-

nical Committee under John Lee’s guidance 

have a number of matters on hand including 

three major agenda items this year; spec-

trum and interference issues along with 

preparation for WRC-15, File Transfer and 

Media Interoperability (by ensuring this 

work moves forward and supporting the 

Joint Task Force), and the third area is the 

complex and often contradictory issue of the 

Next Generation of Television.  A daunting 

schedule with more work on the horizon. 

 

The Legal Committee, chaired by Ben Ivins  

of the NAB, continues to focus on an inter-

national treaty to protect Broadcast Signals 

at the World Intellectual Property Organiza- 
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tion (WIPO).  This work has gone on for 

more than a decade, but we are finally see-

ing some light at the end of the tunnel 

(which we hope is not the proverbial train).    

Progress was made last year at WIPO to-

wards a Diplomatic Conference on a Broad-

caster Treaty in 2015.  A series of meetings 

at WIPO throughout this year leading to a 

General Assembly in the fall will decide 

whether the Conference will take place.  

This requires, Ben, his Committee, our le-

gal consultant Erica Redler, and legal spe-

cialists from our sister broadcast unions, to 

not only attend the meetings, but also to 

lobby national administrations about the 

benefits of such a Treaty.  

 

We have a window of opportunity and I 

think there is a consensus that this is not 

only our “best chance,” but perhaps our last 

chance.  The Treaty is important to our in-

dustry in ensuring the protection of our 

rights in the digital universe and this work 

is deserving of NABA’s full support. 

 

The Risk Awareness & Continuity Commit-

tee has a new Chair, Michael Miller, Direc-

tor of Risk Assessment & Mitigation for 

Disney/ABC.  Michael was the Vice-Chair 

and stepped-up to take on the role as Bob 

Ross assumed NABA’s Presidency.  He is 

very well steeped in the protocols of broad-

cast operations during times of emergency, 

major events, crews in the field, and related 

practices and procedures.  Michael believes 

not only in sharing best practices but in 

creating deliverables that benefit all our 

member companies.  

 

The Committee’s agenda includes Cyber 

and IT security in Broadcast Operations, 

Personnel in High Risk Areas (e.g., interna-

tional planned/unplanned, and domestic 

planned/unplanned), and Best Practices in 

all Aspects of Event Coverage (e.g., Olym-

pics, Super Bowl, etc).  Much of this Com-

mittee’s work is not to reinvent the wheel, 

but to ensure that policies, practices and 

procedures are up-to-date, agreed by all of 

the stakeholders (broadcasters, govern-

ments, agencies, etc.), and are well known 

and easily available.  Again, this is impor-

tant work, since you never know when you 

need this until you’re frankly in the middle 

of a crisis. 

 

The Radio Committee had its first face-to-

face meeting in New York.  The new Chair 

of the Committee is Julie McCambley who 

is Director of Radio Production, Media 

Operations and Technology for CBC/Radio

-Canada’s English Services and the Vice-

Chair is Mike Starling.  Although now re-

tired from NPR, Mike has been retained by 

NPR to support the Committee’s work in 

the year ahead.  

 

The Committee surveyed a broad range of 

radio issues including HD Radio, Radio 

Chips in Mobile Phones, the Next Genera-

tion of In-Car Audio Services, Distribution 

Challenges & Options, RadioDNS, Interna-

tional Standard’s for an IP Codec Algo-

rithm, and a proposed Radio Symposium on 

the Future of Radio.  This last point will be 

an action item taken up by the Committee 

as a way to establish its agenda going for-

ward and planning is now beginning for a 

Symposium in the fall.  This is a new Com-

mittee, which has a Board mandate to reach

-out to the North American Radio Commu-

nity and to create a vehicle where a focus 

can be brought to Radio-specific issues.  

As if that wasn’t enough to keep us busy, 

the AGM Event occurred the following day 

with a packed program full of keynotes and 

panels on the current issues challenging the 

North American broadcast community.  I 

was very pleased that Christopher Ornelas, 

the Chief Operating and Strategy Officer 

for the NAB, gave the opening keynote 

which laid out both the opportunities and 

barriers broadcasters are facing in the 

United States (and to which a greater or 

lesser degree we are all facing no matter 

where we live).  His remarks set the tone 

for the rest of the day (and can also be read 

in this issue of NABAcaster) which led to 

very useful discussions about the Next Gen-

eration of Television, the challenges inher-

ent in maintaining broadcast spectrum, and 

the whole conundrum surrounding work-

flow efficiency in File Transfer and Media 

Interoperability.  

 

Sergio Sarmiento, VP, Editorial Committee 

and Editor-in-Chief at TV Azteca as well as 

a celebrated Mexican journalist, gave the 

Luncheon Address and focused on the need 

to end the senseless killing of both journal-

ists and innocent bystanders in the ongoing 

“War on Drugs,” a war that is not being 

won and the price of which is too high.  It 

was a difficult message, but reminded us all 

of the responsibility we carry as part of 

organizations with a journalistic mandate to 

inform our listeners and viewers thereby 

creating an informed debate which is a hall-

mark of a civil society.  

 

We also awarded the NABA International 

Achievement Award to Robert Briskman 

and Mike Starling both of whom have given 

a great deal to our industry in so many dif-

ferent ways.  It was my pleasure to present 

each of them with an Inuit carved Inuksuk 

as a symbol of their contribution to 

“communication.”  Nice!  Pictures of 

Robert and Mike receiving their awards 

(and other AGM moments) are also in-

cluded in this NABAcaster. 

 

We also did the necessary “business of the 

AGM.”  While a lot of it is pro forma it is 

an opportunity to meet the Board and Ex-

ecutive, hear from the Committee Chairs, 

review our financial performance and ask 

questions.  I think that’s what people call 

accountability and it is what an Association 

should be delivering. 

 

We had over 70 people attend our AGM 

and Committee meetings and if you were 

one of them we’d like your feedback.  An-

ecdotal feedback is great to hear and it has 

been very positive.  However, we would be 

very pleased if you could take a moment to 

fill out this quick online survey so that we 

may be in a much better position to assess 

empirically how we did and what we should 

do differently next year. In order to best 

serve you we need to hear from you. 

 

Spring is here this month.  What a brutal 

winter this has been, at least in the eastern 

half of North America above Mexico.  

Maybe when I write this report next the 

snow will be gone...  Or is that wishful 

thinking?  ∎ 
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Michael McEwen addressing the delegates 

at NABA’s 2014 NABA AGM Event. 

https://www.surveymonkey.com/s/2QHDF8T
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Embrace New Platforms and Follow Your Audience  

My boss, a former two term senator from 

Oregon gave me some speechmaking ad-

vice before I left Washington, he said, “Be 

sincere, be brief, be seated.”  That is my 

intention today.  But I do want to take our 

time together to address what I see as the 

challenges and opportunities ahead for 

broadcasting, both in Washington, where I 

make my daily bread, and in the market-

place where each of our member compa-

nies at NAB compete every day. 

 

Every morning, it seems, presents a new 

challenge for us as broadcasters both in 

Washington and in the increasingly frag-

mented marketplace for eyeballs, ears and 

advertising dollars.  But in each of these 

challenges, if you look closely, lies a ker-

nel of opportunity.  So it is with regulatory 

and policy issues in DC where we engage 

in hand to hand battle daily with competi-

tors that are attempting to use lawmakers 

and regulators to liberate broadcasters 

from their spectrum, diminish the value of 

the content we carry into every living 

room, and tax the music we provide for 

free to 250 million listeners every day. 

 

Working in unity with TV and radio broad-

casters, the NAB has led the charge on 

Capitol Hill and at the Federal Communi-

cations Commission, stopping performance 

tax legislation that we deemed harmful to 

our listeners, and shaping spectrum legisla-

tion to advance and protect the interests of 

broadcasters. 

 

To augment our efforts in Washington, 

radio and television stations united to re-

mind lawmakers and every American of 

broadcasting’s integral role in every local 

community through our “We Are Broad-

casters” ad campaign.  This video ad and 

its accompanying radio spot ran over 

700,000 times on over 1,200 stations this 

past year.  It reintroduces Americans to 

their local broadcaster and drives home the 

important public service we provide in 

communities large and small across the 

country.   

Again, in December of 2012 our country 

watched in horror and disbelief as unthink-

able violence was perpetrated on an ele-

mentary school in the small town of Sandy 

Hook, CT.  A few weeks later the White 

House summoned the NAB and leaders in 

the media industry to discuss violence in 

the media and its role in these increasingly 

all too common tragedies.  American 

broadcasters responded this past year by 

launching a nationwide multiplatform pub-

lic service campaign to increase under-

standing and awareness of mental health 

issues which underpin every recent act of 

violence.   

The campaign directs people to 

OK2TALK, a Tumblr-based community 

where teens and young adults struggling 

with mental health problems can share 

personal stories of recovery, tragedy, 

struggle or hope.  By inviting young peo-

ple, their families and friends to add their 

voice in a safe, moderated space, the cam-

paign encourages an organic conversation 

about mental health challenges and recov-

ery stories.  The site also includes re-

sources for those seeking help.  Local radio 

and TV stations across America donated 

airtime valued at over $35.5 million for 

this mental health public service announce-

ment campaign.  This includes more than 

293,000 TV and radio airings, with nearly 

1 million web page views, where the site 

has seen more than 100,000 clicks on the 

"Get Help" button, which takes visitors to 

www.mentalhealth.gov and suicide pre-

vention resources.  Broadcasters met the 

challenge, found an opportunity to lever-

age their platform and made a difference 

on an issue of profound importance to the 

American public.  At NAB we try to find 

the kernel of opportunity in every chal-

lenge.  But, we are, in the end, merely a 

reflection of the industry we serve. 

Every day, in every community, whether 

by charitable acts, as a lifeline when all 

other forms of communication fail, or in 

helping to rebuild communities devastated 

by natural disasters, broadcasters are find-

ing opportunities to make a difference in 

the face of every challenge.  In Washing-

ton, TV and radio, large markets and small 

have successfully unified in our advocacy 

and our work in securing broadcasting’s 

important place in American life continues.  

As we continue our work in the nation’s 

capital to secure laws and regulations that 

promote a healthy robust broadcasting in-

dustry it is wise to acknowledge that the 

sands around us are shifting.  Cable com-

panies are in telephony, traditional tele-

phone service providers – wireless or oth-

erwise – are in video, and everyone is de-

livering broadband.  Broadband over cable, 

fiber, satellite and wireless platforms and 

its ability to deliver rich multimedia con-

tent to consumers has certainly blurred the 

lines in Washington. 

 

And in the marketplace, broadband has 

historically demonstrated that it will dis-

rupt existing media markets, deliver new 

products and services to consumers and 

destroy incumbent service providers who 

choose not to adapt.  The time has come 

for us to unite in our embrace of the oppor-

tunities presented by new technology and 

to realize the consequences if we don’t.  

We must ask ourselves, “What is our vi-

sion for the future of radio and televi-

sion?”...and “How do we grow our busi-

nesses?” 

 

Emerging technology presents a great op-

portunity for broadcasters to provide view-

ers and listeners with our highly‑valued 

content anywhere, on any device, anytime 

they  want  it.    Whether  we  harness   the  

power of broadband to stream our content 

or utilize our one-to-many architecture, to  

                           Continued on next page... 
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NABA’s 2014 NABA AGM Event. 
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http://www.OK2TALK.org
http://www.mentalhealth.gov
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deliver content to consumers where and 

when they want it – one thing is certain, 

our future lies in our willingness to em-

brace new platforms, and to go where our 

viewers and listeners want to go.  Our 

competitors in the wireless industry want 

to be part of the mobile TV business… and 

they are already investing a lot of money in 

this endeavor.  They are even branding 

their service “mobile TV.”  This year it 

was the Super Bowl.  Could the Masters, 

the World Series or the Final Four be next? 

And our cable friends see the market mov-

ing and are investing heavily in Wi-Fi net-

works to deliver “TV-anywhere” and plant 

upgrades to deliver Ultra HD.  As consum-

ers’ appetite for local TV on-the-go contin-

ues to grow, broadcasters must continue to 

meet consumers’ desire for more live, local 

TV content.  We must seize the opportuni-

ties that new technology platforms present 

to broadcasters, otherwise, we are essen-

tially handing our competitors the keys to 

our future.  And we must also continue to 

examine our own architecture and whether 

we have the tools necessary to move our 

business forward, to provide new revenue 

streams, and to lay the groundwork for 

future growth.   

 

The possibilities are limitless, but we must 

first make sure that our technology allows 

us the flexibility to compete in a field 

crowded with competitors who are con-

stantly reinvesting in their own platforms.  

NAB will continue to take a leadership 

role in examining the best ways to expand 

the value of television broadcasting to 

emerging platforms and looks forward to 

the continued good work of the ATSC as it 

explores these opportunities.  

 

The challenges confronting radio are no 

different.  Have you seen the dashboard in 

automobiles today?  In most cases radio is 

competing with a streaming service, satel-

lite, an MP3 connection, and a CD player 

for listeners.  And how about that line at 

Starbucks where 7 out of 10 folks are 

wearing ear buds connected to their smart-

phones?  How many of those folks are 

listening to local radio?  I have no doubt 

we will we continue to retain our rightful 

place in the automobile, and that we’ll be 

offering not just AM, not just FM, not just 

HD, but an interactive hybrid experience 

that gives our listeners more options than 

ever before, all for free.   

We were reminded when Hurricane Sandy 

struck the Eastern Seaboard of the power 

of our platform.  Radio is an indispensable 

lifeline to every local community.  It was 

also a reminder that built-in radio in mo-

bile phones is an effective way to inform 

people of pending danger.  Up and down 

the Eastern Seaboard, we heard stories of 

cell networks and broadband connections 

being down for days, even weeks.  But 

radio was always on… always there for its 

listeners.  The late Senator Frank Lauten-

berg of New Jersey said of broadcasters’ 

response during Hurricane Sandy, “Local 

radio, especially, was a lifeline for those 

without power, and I applaud everyone 

who worked around the clock to make sure 

that residents received timely and accurate 

information.” 

 

Radios in smartphones that combine over-

the-air and online content for a rich, “hybrid 

radio” experience provide interactive en-

hancements, along with potential new reve-

nue opportunities for broadcasters.  NAB 

Labs – our innovation team – has been 

working on this technology along with 

many radio broadcasters.  There is so much 

potential for this service.  We just need to 

continue educating, and also incentivizing, 

our friends in the wireless industry about 

the benefits of voluntarily providing their 

customers with the instant emergency in-

formation broadcasters provide.  Thanks to 

many leaders in the radio business, like 

Jeff Smulyan of Emmis, Sprint customers 

now have a wide variety of smartphone 

options that receive local NextRadio sta-

tions without using a data plan – this is 

great news for radio listeners.  There is no 

better or more reliable resource for infor-

mation during times of crisis than broad-

cast stations. 

 

But as consumers’ media consumption 

habits change, how will you keep one step 

ahead of them?  Is the future streaming, or 

is it OTA, or both?  To be sure radio has its 

own set of challenges.  But in those chal-

lenges lies opportunity if we have the cour-

age and foresight to embrace technology 

and invest in our future.  Churchill once 

said, “A pessimist sees the difficulty in 

every opportunity; an optimist sees the 

opportunity in every difficulty.”  I like 

that, and I believe that broadcasters are 

also a naturally optimistic bunch. 

 

Even in a world of tablets, smartphones 

and digital dashboards, broadcast radio and 

television are as relevant today as ever.  As 

Americans become dependent on new 

technologies, radio and television continue 

to thrive and prove time and again their 

dependability when all else fails.  But we 

must keep our eyes focused on the new 

doors that open before us.  The danger for 

any business that becomes complacent is 

its being left behind.  ∎ 

Churchill once said,  

“A pessimist sees the difficulty 

in every opportunity; an  

optimist sees the opportunity 

in every difficulty.”  I like 

that, and I believe that  

broadcasters are also a  

naturally optimistic bunch. 

The fifth (of six total) International Tele-

c o m m u n i c a t i o n  U n i o n -

Radiocommunication (ITU-R) Joint Task 

Group (JTG) session between Study 

Groups 4, 5, 6, and 7 (4-5-6-7) began Feb-

ruary 20, and ended February 28, 2014.  

The primary objective of this meeting was 

to finalize all of the contributed sharing 

studies between the incumbent services 

and International Mobile Telecommunica-

tions (IMT) services, relating to Agenda 

Items 1.1 and 1.2 of the World Radio Con-

ference 2015 (WRC-15). 

 

NABA has made several contributions to 

the JTG 4-5-6-7 with the most substantial 

being a sharing study between the Fixed 

Satellite Service (FSS) and IMT in one of 

the C-band downlink frequency allocations 

at 3,400-4,200 MHz.  NABA contributed 

the original version of this study to the  

                           Continued on next page... 

Summary of the Fifth ITU-R JTG 4-5-6-7 
Winston Caldwell, Fox 
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third JTG 4-5-6-7 session, an updated ver-

sion to the fourth session, and a third version 

to this most recent session.  The third ver-

sion included additional analysis of the pro-

posed indoor small cell IMT deployment 

scenario with building attenuation values of 

5, 10, 15, and 20 dB.  The sharing study 

concluded that sharing between FSS and any 

possible deployment scenario of IMT would 

not be feasible. 

 

The NABA FSS/IMT sharing study acted as 

a primary basis for a Working Document 

(WD) towards a Preliminary Draft New 

Recommendation (PDNR) on C-band 

downlink compatibility with IMT in the 

3,400-4,200 MHz and 4,500-4,800 MHz 

FSS frequency allocations, which was initi-

ated at the third JTG 4-5-6-7 session.  It was 

decided that, since the sharing studies were 

to be finalized at this past fifth JTG 4-5-6-7 

session, the WD should also be finalized so 

that it can be approved for reference at the 

WRC-15.  The WD was successfully final-

ized and approved to be elevated to the 

status of a Draft New Recommendation  

(DNR - requires TIES account for 

download), alongside a newly approved 

DNR on C-band uplink compatibility with 

IMT in the 5,850-6,425 MHz FSS frequency 

allocation.  The conclusions in both of these 

DNR’s have become Working Group (WG) 

level approved Conference Preparatory 

Meeting (CPM) text relevant to sharing be-

tween these services in these bands.  The 

CPM text is the main and most important 

output from the JTG 4-5-6-7 to be used in 

considerations at the WRC-15.  The primary 

objective of the new, sixth, and final JTG 4-

5-6-7 will be to finalize the CPM text.  The 

current status of the CPM text is in the form 

of an informal document and will be an at-

tachment to the Chairman’s Report. 

 

Several sharing studies between the Broad-

casting Service (BS) and IMT in the UHF 

allocation from 470-694/698 MHz which 

conclude that sharing is not feasible have 

been contributed to the JTG 4-5-6-7 and 

have been finalized.  The work of these rele-

vant UHF Drafting Groups (DG) occurred in 

an order reverse than that of the C-band 

groups.  Due to time constraints, the UHF 

DG focused on developing the very impor-

tant CPM text based on the UHF sharing 

studies first, then used remaining time to 

finalize the WD-PDNR.  The CPM text was 

developed by the DG’s but it has not yet 

been approved in at the WG.  The main 

body of the WD-PDNR does not currently 

contain conclusions but has each sharing 

study attached in a compendium.  Upon WG 

approval of it, the CPM text can serve as the 

start of the body of the WD-PDNR.  It was 

agreed to hold back the WD-PDNR until the 

next JTG 4-5-6-7 where it can be more fully 

developed with WG approval of the BS/IMT 

UHF CPM text. 

 

A contribution, from Astrium, the European 

Space Agency, Eutelsat, Hispasat, Inmarsat, 

Intelsat, SES, THALES, and Thuraya was 

received at this JTG 4-5-6-7 that points out a 

possible overestimation (by magnitudes) in 

the IMT expert ITU-R Working Party (WP) 

5D’s determination of the spectrum require-

ments for IMT.  This contribution was 

alarming to some and debated by most.  The 

JTG 4-5-6-7 resulting action was to approve 

a Liaison Statement to WP5D informing 

them of the analysis.  It is not known how 

WP5D will respond to the Liaison State-

ment, if at all. 

The next, sixth, and 

final JTG 4-5-6-7 is 

scheduled for July 21

-31, 2014 in Geneva, 

Switzerland.  ∎     

NABA 2014 AGM Event Memories 

Mark Richer (ATSC) 
Glenn Reitmeier (NBCU), Richard Friedel 

(Fox Networks) and Bob Ross (CBS). 

Thomas Bause Mason (NBCU), Barbara Lange 

(SMPTE), Bob Hamilton (Shaw Communications) 

and Carol Darling (Shaw Media). 

Paul Brenner (Emmis) 
Robert Briskman (Sirius XM Radio) along with 

the NABA Secretariat Staff. 

http://www.itu.int/md/meetingdoc.asp?lang=en&parent=R12-JTG4567-140220-TD-0140
http://www.itu.int/md/meetingdoc.asp?lang=en&parent=R12-JTG4567-140220-TD-0139
http://www.itu.int/md/meetingdoc.asp?lang=en&parent=R12-JTG4567-C-0573
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NABA’s 2014 International Achievement Award 

Winners — Michael Starling (formerly NPR) and 

Robert Briskman (Sirius XM Radio). 
Sergio Sarmiento (TV Azteca) delivering  

his lunchtime keynote address.  

The CBC/Radio-Canada delegation:  Julie McCambley, 

Fred Mattocks, John Lee and Anthony Caruso. 

Ben Ivins (NAB) delivering the  

Legal Committee Report. 

Clyde Smith (Fox Networks) 
Winston Caldwell (Fox) and Gonzalo de Dios (Intelsat). 
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The launch of the Joint Task Force (JTF) on File Formats and Media Interoperability has been an-

nounced by its sponsors, Advanced Media Workflow Association (AMWA), Society of Motion Pic-

ture and Television Engineers (SMPTE), International Association of Broadcast Manufacturers 

(IABM), American Association of Advertising Agencies (4A’s), Association of National Advertisers 

(ANA), and NABA.  The European Broadcasting Union (EBU) is participating as an observer. 

 

We believe that, by improving the specification and exchange of professional media between organiza-

tions, we can enable new and more efficient file-based workflows.  The JTF represents a diverse group 

of sponsor organizations with an extensive global reach, and together we will gather and analyze in-

formation not only about user requirements, but also about current standards and specifications. With 

this information we can rationalize the complexity of the current media landscape and make useful 

process and technology recommendations that improve workflow interoperability while reducing the 

attendant costs of file-based operations.    –Clyde Smith, Senior VP, New Technology, Fox Networks 

 

In one of its initial actions, the JTF has published a survey designed to collect data on user require-

ments. Open to any member of the media industry, the survey asks participants to create a one-

sentence “user story” by identifying the nature of their work, the specific function they seek, and the 

business value that would be provided by that function.  We encourage your participation here. 

A big welcome to Bell Media as a new Full Member of NABA.  Bell Media joins other North Ameri-

can national broadcasters, regional networks, and specialty service broadcasters in defining, debating, 

and suggesting solutions to the myriad of issues and challenges broadcasters face. 

 

I am very pleased to welcome our fellow broadcasters from Bell Media. Their participation strength-

ens Canada's voice on broadcasting issues faced by all North American broadcasters and further on to 

global forums and institutions. Bell Media will participate in the full range of NABA Committees and 

projects. As a truly converged company, those issues and projects that speak to file formats, workflow, 

and distribution will be of keen interest, as well as radio issues, and the protection of journalists and 

crews in the field. I look forward to their innovative approach and a fresh point of view to the impor-

tant challenges the broadcast community faces.     -Michael McEwen, Director-General, NABA  

 

Bell Media is one of Canada's premier multimedia companies with leading assets in TV, radio, out-of-

home advertising, and digital media. Bell Media owns 30 local television stations led by CTV, Can-

ada's #1 television network; 35 specialty channels, including TSN and RDS, Canada's most-watched 

specialty channels in English and French; four pay TV services, including The Movie Network and 

Super Écran; and is managing shareholder of premium pay-per-view service Viewers Choice Canada. 

Bell Media is also Canada's largest radio broadcaster, with 107 licensed radio stations in 55 markets 

across Canada. Bell Media also operates more than 200 websites, delivers TV Everywhere with its 

innovative GO video streaming services, including CTV GO, TMN GO, and Bravo GO, and owns 

Dome Productions Inc., a multi-platform production company. Bell Media is part of BCE Inc. (TSX, 

NYSE: BCE), Canada's largest communications company. For more on Bell Media, please visit 

www.bellmedia.ca  
 

Launch of JTF on File Formats and Interoperability 

National Academy of Engineering Elects Robert Briskman 

Last month the National Academy of Engineers (NAE) elected 67 new members and 11 foreign associ-

ates.  Election to the Academy is among the highest professional distinctions accorded to an engineer.  

It honours those that have made outstanding contributions via research, education, the development of 

new fields of technology and/or in making major advancements in a traditional field. 

 

NABA’s own Robert Briskman, Technical Executive (and co-founder) of Sirius XM Radio has been 

accepted to the academy for his achievements in satellite communication.  A big congrats to Robert on 

another successful and well-deserved distinction! 

 

A full list of new NAE members can be found here.   

NABA Welcomes Bell Media as a New Full Member 

https://docs.google.com/forms/d/1KSMQmqCRFi6i3EpNxqQWd1lIkyq7qg44ZHYYrZB1DC0/viewform
http://www8.nationalacademies.org/onpinews/newsitem.aspx?RecordID=02062014
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Looking Ahead - Key Dates & Upcoming Events 

Date Event Location 

Mar. 10-13 Satellite 2014 Conference & Expo Washington, DC, USA 

Mar. 24-Apr. 4 ITUR-R:  SG-6, WP6A, 6B & 6C Meetings Geneva, SWITZERLAND 

Mar. 26 NABA-Legal Committee Meeting [Teleconference] 

Mar. 28-Apr. 4 ITU-R:  SG-6, WP-1A, 1B & 1C Meetings Geneva, SWITZERLAND 

Apr. 5-10 NAB 2014 Show Las Vegas, NV, USA 

Apr. 28-May 2 WIPO:  SCCR #27 Meetings Geneva, SWITZERLAND 

April 29-May 1 WBU-ISOG Forum (Hosted by NHK) Tokyo, JAPAN 

May 7 NABA-Radio Committee Meeting [Teleconference] 

May 28 NABA-Technical Committee Meeting (Hosted by CBS) New York, NY, USA 

June 3-12 ITU-R:  SG-1, WP-1A, 1B & 1C Meetings Geneva, SWITZERLAND 

The NABAcaster newsletter is available online at:  
www.nabanet.com/nabaweb/newsletter/NABAcaster.asp 

 

Copyright © 2014 North American Broadcasters Association.  All rights reserved. 

Some photos are used by license of iStock Photo. 

A complete list of upcoming events is available in the Calendar of Events section at www.nabanet.com 

NABA Members & Issues in the News 
 

 CBC/Radio-Canada’s Olympic Coverage Breaks Records 

 NBC Average 21.4 Million for Sochi Olympics 

 Sirius XM Reports Record Revenue Growth 

 Broadcasters to FCC:  We’re Number One! 

 It’s Official — Comcast & Time-Warner Cable Set to Merge in $45B Deal 

 CBS Profits Jump 20% in Q4 
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NABA Joins the OAS’ CITEL 
 

NABA has been confirmed as an Associate Member of the Inter-American Telecommunication Com-

mission (CITEL), part of the Organization of American States (OAS).  This membership will provide 

NABA will access to attend the 23rd meeting of the PCC.11 (March 17-21) in Cartagena de Indias, 

Colombia.  At this time, Winston Caldwell (Fox) and Craig Cuttner (CBS) will form a NABA delega-

tion to support our statement on UHF spectrum.  Please contact the Secretariat if your want to see the 

statement or furthermore to participate with the NABA delegation in Colombia. 

http://www.nabanet.com/nabaweb/newsletter/NABAcaster.asp
http://www.nabanet.com
http://www.mediacastermagazine.com/news/olympic-coverage-keeps-breaking-records/1002935106/9u0s8rWw010w4qM2vx/?ref=enews_CC&utm_source=CC&utm_medium=email&utm_campaign=CC-EN02272014
http://variety.com/2014/tv/news/nbc-averages-21-4-million-for-sochi-olympics-down-from-vancouver-but-up-from-torino-1201118839/
http://www.radioink.com/Article.asp?id=2754106&spid=30800
http://www.broadcastingcable.com/news/washington/broadcasters-fcc-were-number-one/129252
http://www.multichannel.com/cable-operators/its-official-comcast-merge-time-warner-cable/148282
http://www.multichannel.com/finance/cbs-profits-jump-20-q4/148275

